


We are an international brand born in 1984 
as a result of a dream: imagine a world 
where people can dress differently; a world 
where we can all be ourselves. We are driven 
by innovation, creativity, authenticity and 
boldness. 

We are Desigual. Not the same.

WHO WE ARE
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To inspire joy to the world by bringing colorful 
and singular creativity that empowers 
people’s personal style.

OUR DREAM
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JOY
CREATIVITY
OPENNESS
INSPIRATION
DIFFERENCE
NON-CONFORMISM

OUR VALUES
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THE MOST OPEN, CREATIVE & 
CONTEMPORARY FASHION BRAND 
IN THE UPPER MID-MARKET.

OUR VISION
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IS TO GIVE PEOPLE THE FREEDOM 
TO EXPRESS THEMSELVES THROUGH 
WHAT THEY WEAR.

OUR MISSION
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A brand with 
history
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The  
Brand

Our name  
is Desigual.

“Desigual”, meaning “different” in Spanish, was a name given by 
Spanish film director Isabel Coixet. She felt the concept stood out 
for its uniqueness. Thomas Meyer, her friend and the founder of 
Desigual, immediately resonated with the term and made it the 
brand’s name.
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The  
Origins

It all started with a mountain of leftover, used 
denim products. From there, we created the 
most iconic denim jacket ever made.

The upcycling  
jacket.
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2007–2009 

2021 2022

2006

We create history 
implementing  
a 4-day workweek  
at our headquarters. 
We launch  
Awesome Lab,  
Spain’s first fashion 
startup accelerator. 

Company Timeline

The genius of the first  
Desigual garment:  
a patchwork jacket  
made from pieces 
of jeans. 

We begin exporting to  
France and Portugal. 

We collaborate with 
Cirque du Soleil

We launch our 
Sustainability  
and CSR  
Strategic Plan. 

French Designer 
M. Christian 
Lacroix begins 
collaborating  
with us ( which 
continues
to this day). 

We consolidate our 
presence in Mexico 
and appear at 
NYFW for the first 
time with the likes of 
Bella and Gigi Hadid 
and Adriana Lima.

We make 
headlines with 
the Seminaked 
Campaign

We launch our 
campaign with 
Winnie Harlow 
as the brand 
ambassador

We embark on a 
new chapter for 
Desigual with a 
new image and 
product.

Desigual splash 
at Art Basel 
Miami Beach

The Singapore opening, 
our first branded store 
international

1984 1993–1995 

2017 20122012

2019 2019 2020

20242025

2010 

2023

Exciting 
collaborations, 
including Nathy 
Peluso, Hed 
Mayner, 
Alphonse 
Maitrepierre and 
María Escoté.

We launch with 
supermodel Hari Nef, 
consolidating the 
brand’s new image.
Launch of our first 
Circular Denim 
collection.

The brand boosts 
its projection with 
the “Not a doll” 
and “Desigualand” 
campaigns, featuring 
Ester Expósito 
as a global brand 
ambassador; as well 
as with the launch of 
Desigual Studio, the 
brand’s premium line.

The culmination of the 
brand transformation, 
with an iconic fashion 
show to present 
our SS25 collection 
celebrating the brand’s 
40th anniversary. The 
FW24 campaigns with 
supermodel Amelia Gray 
as the face.

10



The Desigual 
product
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Our Categories

Woman Man

Shoes

Kids

JewelsAccessories
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What makes us different: 
pattern, color, fit, craft 
& signature categories

At Desigual, product is our primary 
form of expression. 

We are defined by the way we combine bold pattern, expressive color 
and unexpected fits to create pieces that feel optimistic, personal and 
alive. Our prints tell stories, our use of color is instinctive and fearless, 
and our fits balance intention with freedom.

Craft is an essential part of our DNA, visible in thoughtful details, 
textures and finishes. Across our signature categories, from dresses 
and knitwear to denim and outerwear, each piece is designed to 
celebrate individuality and the joy of dressing.
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Desigual  
Studio

Desigual Studio is 
the most elevated 
expression of our 

creative vision. 
It brings together premium materials, 

refined craftsmanship and a more curated 
design approach, reinterpreting our bold 

DNA through a sophisticated lens.

Defined by remarkable pieces with 
strong identity, premium price points and 

meticulous attention to detail, Studio is 
designed for those who value distinctive 

design, quality and lasting relevance. It 
is Desigual at its most intentional and 

fashion-forward.
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Collaborations

Collina Strada Tyler McGillivaryMonsieur  Christian Lacroix

Our collaborations are designed to spotlight 
innovators, spark creativity, and push design 
forward.

María Escoté EgonlabBotter

Ottolinger Paolina RussoMasha Popova
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Desigual 
Campaigns  
& Events

16



Nicki Nicole – Boys Lie - SS26

Recent campaigns 
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Recent campaigns 
Ester Expósito – Welcome to Desigualand - FW25
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Ester Expósito – Not a doll - SS25

Recent campaigns 
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Recent campaigns 
Amelia Gray - Funshion - SS25

Recent campaigns 
Amelia Gray - Funshion - SS25
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Desigual Studio Fashion Show FW25 unveiled the brand’s premium 
collection, Desigual Studio. Rooted in heritage and driven by innovation, the 
line reinterpreted Desigual’s codes through elevated craftsmanship and bold, 
forward-thinking design.

2025 events 
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The 2025 Fashion Show brought together an international front row, with 
celebrities such as Ester Expósito, Paris Jackson, Lila Moss, Becky G, 
and Nicki Nicole, Maria Bottle, Miranda Makaroff, Martina Cariddi, 
Naka Riisa, alongside leading influencers from around the world and 
international press, turning the event into a truly global fashion moment. 
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Not a Doll SS25 campaign starring Ester Expósito (24.3M followers). The 
campaign won TikTok’s new “Greatest Impact” category.  The collection 
launch featured a Madrid look-alike contest, as well as activations in Mexico, 
including an influencer event and a pop-up experience in Milan.

2025 events 
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Desigual celebrated its 40th anniversary with a spectacular 
Fashion Show in Barcelona, reflecting on its iconic heritage.

2024 events 
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2024 events 
Paying tribute to Barcelona, the sun, the Mediterranean Sea, and the brand’s 
archive and roots. A one-of-a-kind event where celebrities, influencers and 
press were there to celebrate Desigual’s incredible journey.
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2024 events 
New Store Opening with New Gaudi concept – Shanghai (2024)
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Desigual is a 
loved brand
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Press
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Press
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1,6 
Million

71 
Million

647 
Million

1,5 
Million

23 
Million

followers

impressions

accounts  
reached

interactions video views

Instagram

22
Million

194k 1,3
Million

7,8
Million

followers interactionsinteractions video views

TikTok

Social media

800k
visits feed
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Social media The latest commments about us
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Social media The latest commments about us
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Influencers who love the brand
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Celebrities who loved the brand

Madonna Jenna Ortega

Sienna Miller

Kim Petras

Rosalía

Ester Expósito Katy Perry

Nicki NicoleCharlize Theron
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The Desigual 
customer
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Our consumer is the 30 something 
female expressionist.
The expressionist is fully in control 
of her life, ambitions, desires and 
interests. Her environment is 
her main driver, she loves feeling 
inspired by others and she will 
always be up to something new.

She’ s artistic, multifaceted, a 
natural traveller and a seeker of new 
experiences.

She refuses to be defined singularly; 
her style codes are as multifaceted 
as she is.

Feminine
Colorful
Creative
Confident

Our consumer is the Expressionist

Her styling needs

Pieces with a point of 
difference, to stand out

Uniqueness
Hidden details, meticulous 
quality, interesting design

Detail-oriented
Items that help her embody 
confidence & femininity

Emotional 
Connection
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The Desigual 
Distribuion
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Key Facts
We are a multi-category and multi-channel company. We design, distribute 
and sell 5 products categories through 10 channels in about 103 countries. 
Some key figures:

1.625
employees

Present in

103
countries

Desigual.com:

66M
monthly visits

Offices in 

5
countries

5
product categories:
Woman, Man, Kids,  
Accessories

10
distribution channels:
Physical and Online. 
Monobrand & multibrand. 
Full and Off-price channels. 
Physical and online

3
logistic centres:
Barcelona - Viladecans, New 
Jersey y Hong Kong

152
stores
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Our Sales Channels
Retail  
& Desigual.com
The Retail Channel is comprised of physical 
stores in the most notable and representative 
locations for the brand. These stores 
are designed to offer a complete brand 
experience. Common features of Retail 
stores include:

Strategic location: They are often 
located in iconic, high-traffic areas, such as 
prominent shopping districts or prestigious 
urban areas. Barcelona, Madrid, Paris, Tokio, 
Shanghai, Berlin and others.

Distinctive design and architecture: 
Retail stores feature a unique interior and 
exterior design that reflects the brand’s 
identity inspired by Gaudi’s architecture in 
Barcelona.

Unique shopping experience: They focus 
on providing customers with a memorable 
and engaging shopping experience, often 
incorporating technology, in-store events or 
personalized services.

Outlet

We operate a global network of outlets, 
offering our range of products at 
discounted prices. These outlets are 
strategically located around the world, enabling 
customers everywhere to access our high-
quality products at more affordable rates.

E-tailers & 
Wholesale

Our Wholesale Channel, significantly 
broadens our brand’s reach, bringing it to a 
wide array of sales points globally, making its 
vibrant collection accessible to customers 
through various retail and online formats.

Zalando, Nordstrom, Macy’s, About You, 
Answer, Lamoda, El Corte Inglés, Zozo, 
Midori, Mintra and others.
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Asia & Oceania
1.	 Tokyo
2.	 Hong Kong
3.	 Melbourne

America
1.	 New York
2.	 Mexico City
3.	 Montreal
4.	 Toronto
5.	 Vancouver
6.	 Los Angeles
7.	 San Juan de Puerto Rico

Our Showrooms
Europe
1.	 Barcelona
2.	 Paris
3.	 Madrid
4.	 Aix en Provence
5.	 Milan
6.	 Munich
7.	 Berlin
8.	 Rome
9.	 Tenerife
10.	Oporto
11.	Catania
12.	Bari
13.	Naples
14.	Calabria
15.	Cagliari
16.	Salzburg

17.	 Budapest
18.	Antwerp
19.	Bucharest
20.	Glincz
21.	London
22.	Prague
23.	Ljubljana
24.	Athens
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Sustainability 
is at the core of 
what we do
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Since 2019, our commitment to increasing the use of 
fibres with a lower impact compared to conventional 
fibres has been clear in every collection. Thanks to the 
involvement of all departments, we continue to work 
to improve these figures, with the goal of reaching 
100% of pieces by 2026. 

2%

2019

55%

2022

Our commitment is based on four pillars:

Climate commitment
Effective carbon footprint reduction:

Objectives:

2022

2023

2024

2025
Set in 2020

New goal set in 2022

* The percentages of carbon footprint reduction are 
calculated based on the 2019 indicator.

Set in 2021 and 
surpassed within the 
same year.

2030

2026

2050

62%

64%

64%

25%

45%

65%

Carbon neutral

Phasing out single-use plastics
From all our packaging.

We only use plastic when it’s absolutely necessary, and it’s always 
100% recycled.

Traceability & transparency
We ensure that the factories, suppliers and materials we use 
comply with the required standards and respect human rights.

Lower-impact textile fibres
In 2026  100% of styles contain lower-impact textile fibers.

We have achieved that  65% of the textile fibres we use are of 
lower impact, with the goal of reaching 100% by 2030.

80% 90% 100%
2024 2025 2026

Sustainability
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Find us online

@desigual
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