Desiguail.




We are an international brand born in 1984
as a result of a dream: imagine a world
where people can dress differently; a world
where we can all be ourselves. We are driven

by innovation, creativity, authenticity and
boldness.



To inspire joy to the world by bringing colorful
and singular creativity that empowers
people’s personal style.



DIFFERENCE
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A brand with
history



Our name
Is Desigual.

“Desigual”, meaning “different” in Spanish, was a name given by
Spanish film director Isabel Coixet. She felt the concept stood out
for its uniqueness. Thomas Meyer, her friend and the founder of
Desigual,immediately resonated with the term and made it the
brand’'s name.



he The upcycling
Origins

jacket.

It all started with a mountain of leftover, used
denim products. From there, we created the
most iconic denim jacket ever made.
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Company Timeline

DESIGUAL
DEICNVI

The genius of the first
Desigual garment:
a patchwork jacket The Singapore opening, We collaborate with
made from pieces We begin exporting to our first branded store Cirque du Soleil
of jeans. France and Portugal. international
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1984

We consolidate our
presence in Mexico
and appear at
NYFW for the first
time with the likes of
Bella and Gigi Hadid
and Adriana Lima.

199821995 2008

We launch our

campaign with We make
Winnie Harlow headlines with
asthe brand the Seminaked
ambassador Campaign

2001=2008) A

French Designer
M. Christian
Lacroix begins
collaborating
with us (which
continues

to this day).

o /

2000

We create history Exciting
implementing Q collaborations,
a4-day workweek including Nathy
19 atourheadquarters. } = Peluso, Hed
We embark ona We launch Mayner,
new chapter for We launch our Awesome Lab, Alphonse
Desigual with a Desigual splash Sustainability Spainsfirst fashion Maitrepierre and
new image and at Art Basel and CSR startup accelerator. Maria Escoté.
product. Miami Beach Strategic Plan.
QP QP! )

2019 2019

The brand boosts

its projection with
the “Not a doll”

and “Desigualand”
campaigns, featuring

2020 2021

The culmination of the
brand transformation,
with an iconic fashion
show to present

our SS25 collection

2@22\

We launch with
supermodel Hari Nef,

Ester Expdsito celebrating the brand’s consolidating the

as a global brand 40th anniversary. The brand’s new image.

ambassador; as well FW24 campaigns with Launch of our first

as with the launch of supermodel Amelia Gray Circular Denim

Desigual Studio, the as the face. collection.

brand’s premium line. /
L 4 v O

2025

2022k

20238



1 he Desigual
product



Our Categories

Woman Man Kids

Shoes Accessories




What makes us different:
pattern, color, fit, craft
& sighature categories

At Desigual, product is our primary
form of expression.

We are defined by the way we combine bold pattern, expressive color
and unexpected fits to create pieces that feel optimistic, personal and
alive. Our prints tell stories, our use of color is instinctive and fearless,
and our fits balance intention with freedom.

Craftis an essential part of our DNA, visible in thoughtful details,
textures and finishes. Across our signature categories, from dresses
and knitwear to denim and outerwear, each piece is designed to
celebrate individuality and the joy of dressing.




Desigual
Studio

Desigual Studio is
the most elevated
expression of our

creative vision.

It brings together premium materials,
refined craftsmanship and a more curated
design approach, reinterpreting our bold
DNA through a sophisticated lens.

Defined by remarkable pieces with
strong identity, premium price points and
meticulous attention to detail, Studio is
designed for those who value distinctive
design, quality and lasting relevance. It

is Desigual at its most intentional and
fashion-forward.
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]
COI Iabo ratlons Our collaborations are designed to spotlight

innovators, spark creativity, and push design
forward.

Egonlab

Masha Popova Ottolinger Paolina Russo

il .(m\-.'i‘n'ny
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Desigual
Campaigns
& Events



Recent campaigns

Nicki Nicole - Boys Lie - SS26
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Recent campaigns

Ester Expésito - \Welcome to Desigualand - FW25
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Recent campaigns

Ester Exposito — Not a doll - SS25
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Recent campaigns

Amelia Gray - Funshion - SS25
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2026 events

Desigual Studio Fashion Show FW25 unveiled the brand’s premium
collection, Desigual Studio. Rooted in heritage and driven by innovation, the
line reinterpreted Desigual's codes through elevated craftsmanship and bold,
forward-thinking design.
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The 2026 Fashion Show brought together an international front row, with
celebrities such as Ester Exposito, Paris Jackson, Lila Moss, Becky G,
and Nicki Nicole, Maria Bottle, Miranda Makaroff, Martina Cariddi,
Naka Riisa, alongside leading influencers from around the world and
international press, turning the event into a truly global fashion moment.
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2026 events

Not a Doll SS25 campaign starring Ester Expdsito (24.3M followers). The
campaign won TikTok’s new “Greatest Impact” category. The collection
launch featured a Madrid look-alike contest, as well as activations in Mexico,
including an influencer event and a pop-up experience in Milan.
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2024 events

Desigual celebrated its 40th anniversary with a spectacular
Fashion Show in Barcelona, reflecting on its iconic heritage.




2024 events

Paying tribute to Barcelona, the sun, the Mediterranean Sea, and the brand’s
archive and roots. A one-of-a-kind event where celebrities, influencers and
press were there to celebrate Desigual's incredible journey.
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2024 events

New Store Opening with New Gaudi concept - Shanghai (2024)
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Desigual is a
loved brand



Pl Bt A
Las Tres Xemeneies se visten de Desigual

De Paris Jackson a Ester Expasito: todas las
invitadas al impresionante desfile de Desigual
celebrado en Barcelona

VoG
SELLE wo  suw W s ves T | sucrn [EESPEPTRE
ster Exposito se sumerge en “ Desigualand™, la
s nueva campania FW25 de Desigual
Luces, c@maras, I 4
Desigual: sobre la ekl iy wincdlaoha

reinvencion de la
marca gue se vivié ayer
en Barcelona

e LOFFICIEY,
Desiguala.ﬁl(p:l : c}ﬁand Ester

Expdsito incarne I'ame libre de la
nouvelle saison Desigual

La campagre automne-hiver 2025 de Desigual, Incarnis par Exter
Expésino, célébre une féminizé pharielle, audscieuse et liberee

home video store magazine

Desigualand: Desigual FW25 Campaign

feat. Ester Exposito
by Fucking Young!

III] uanm

Diesigual

Desigual Studio
transforms the
brand’s DNA with

Numéro premium materials
Berlin | H

craftsmanship, and
contemporary
vision.
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SO E
s

Este vestido de Ester
Expdsito se adelanta a
dos de las tendencias

de esta primavera Les coriescr clesscanticn in
— aile Desiguel &
celebrato anche da
Armelia Gray

GRATIY e s -

Desigual SSz23: un tuffo negli Anni ‘go
con ironia ¢ stile con Amelia Gray

VOGLE

ITALEA

Estor Expdsiio & il nuowvo

wibo o Desiguad mo ¢l
By o3 ricorchorne of
rrondo ch Mo & una
bambalo
oA s Em Famotes Corrsscs e ECsloees
= COSMOPOLITAN «
Lo AT e moUre LT Anstey  een

T CE—

Nouvelle eollection Desigual printemps- o T
2025 : 10 picees gque toutes les modenses vo - ﬁ
s‘arracher i
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Social media

©) Instagram

followers accounts
reached

impressions

TikTok

followers interactions

visits feed

interactions

interactions

video views

video views
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The latest commments about us

Social media

Che glow up ha avuto Desigual?@& & & & @ @
(X X X

Desigual forever &
idias 1Megusta Responder I'm a Desigual guuurl P

. Ezpetacular, minha verdadeira paixdo! Amo 3

desigual simplesmente a melhor de todos os tempos . Sou fa

numero 1

2dias 1Megusta Responder Ver traduccion

. DESIGUAL BAGS FOR EVER

212 Responder

de5|gual take all my money ¢

0 You guys are doing great! Might feel a desigual girl - @
] Continuez & dire que Desigual c'est les profs
d'espagnols, la marque elle slay en vrai w

11sem 1Me gusta Responder Ver traduccién . 7 Nt
This rebranding needs to be studied because it's
just working so well

. S v w Desigual is so 2000s codded and | love it

.
. the day | wear Desigual on a daily basis will be the
day i know | made it
“ S Bvery detail is like pics of art @

10 sem 1Megusta Responder Ver traduccion

9-21 Responder

-l — —— L
i love desigual and amelia ' swmemmme _
je suis choquée de I'évolution de Desigual ! brava

He ,ij\uj-:'nﬂ-?tr 915 Responder

1014
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The latest commments about us

Social media

: : : W =5 t toujours. b
i ID‘I.I'E mSEﬂla and destguar DESiguaaiC::UU EUT‘!"E‘S comme DU}GUTE ravo

Mace 3 nesponas! 10-18 Responder

—_ - .
. DESIGUAL | LOVE YOU PLEASE | NEED THE T-SHIRT
1 NE‘U’ER_ THOUGHT I'D WEAR DESIGUAL", IT'S 50 . o -
ICONIC & @ @ Desigual ti amo
i REspande: g9-24 Responder
ove the look desigual ! keep itup. @ .
3-15 Responder . will you guys be restocking the m multi-position

vayager bowling bag in the black/red trim & &= |
need itttt!

Q22 Responder

L=

no joke: Everytime | wear something from Desigual |
only get compliments ¥

0-28 Responder

—— brand inni i i
¥ llove yourbrand @ @ @ ‘ I'm beginning to like desigual

3sem 1Me gusta Responder
2-18 Responder

=k

8 =
My mom had a pair of old desigual jeans and i was
so excited they fit amazing and are so perfect

2-18 Responder

‘ Amo los vestidos de @Desigual tengo varios
modelos con esos estampados que los diferencia

de los demas @ &
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Influencers who love the brand
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Influencers who love the brand
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Celebrities who loved the brand

Sienna Miller

¥

Charlize Theron Kim Petras Nicki Nicole
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1 he Desigual
customer



Our consumer is the Expressionist

Our consumer is the 30 something
female expressionist.

The expressionist is fully in control
of her life, ambitions, desires and
interests. Her environment is

her main driver, she loves feeling
inspired by others and she will
always be up to something new.

She’ s artistic, multifaceted, a
natural traveller and a seeker of new
experiences.

She refuses to be defined singularly;
her style codes are as multifaceted
assheis.

Feminine
Colorful
Creative
Confident

Her styling needs

Emotional
Uniqueness Detail-oriented Connection
Pieces with a point of Hidden details, meticulous ltems that help her embody

difference, to stand out quality, interesting design confidence & femininity
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1 he Desigual
Distribuion



Key Facts

We are a multi-category and multi-channel company. We design, distribute
and sell 5 products categories through 10 channels in about 103 countries.

Some key figures:

product categories: distribution channels:

Woman, Man, Kids, Physical and Online.

Accessories Monobrand & multibrand.
Full and Off-price channels.
Physical and online

stores

Offices in logistic centres:
Barcelona - Viladecans, New
Jersey y Hong Kong

countries

employees

Presentin

countries

Desigual.com:

monthly visits




Our Sales Channels

Retail
& Desigual.com

The Retail Channel is comprised of physical
storesinthe most notable andrepresentative
locations for the brand. These stores

are designed to offer a complete brand
experience. Common features of Retail
stores include:

Strategic location: They are often

located in iconic, high-traffic areas, such as
prominent shopping districts or prestigious
urban areas. Barcelona, Madrid, Paris, Tokio,
Shanghai, Berlin and others.

Distinctive design and architecture:
Retaiil stores feature a unique interior and
exterior design that reflects the brand’s
identity inspired by Gaudi's architecture in
Barcelona.

Unique shopping experience: They focus
on providing customers with a memorable
and engaging shopping experience, often
incorporating technology, in-store events or
personalized services.

E-tailers &
Wholesale

Our Wholesale Channel, significantly
broadens our brand’s reach, bringing it to a
wide array of sales points globally, making its
vibrant collection accessible to customers
through various retail and online formats.

Zalando, Nordstrom, Macy’s, About You,
Answer, Lamoda, El Corte Inglés, Zozo,
Midori, Mintra and others.

Outlet

We operate a global network of outlets,
offering our range of products at
discounted prices. These outlets are
strategically located around the world, enabling
customers everywhere to access our high-
quality products at more affordable rates.
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Our Showrooms

Europe

1. Barcelona 17. Budapest
2. Paris 18. Antwerp
3. Madrid 19. Bucharest
4. AixenProvence 20.Glincz

5. Milan 21. London
6. Munich 22, Prague
7. Berlin 23. Ljubljana
8. Rome 24, Athens
9. Tenerife

10. Oporto

11. Catania

12. Bari

13. Naples

14. Calabria

15. Cagliari

16. Salzburg

Asia & Oceania

1. Tokyo
2. HongKong
3. Melbourne

America

New York

Mexico City

Montreal

Toronto

Vancouver

Los Angeles

San Juan de Puerto Rico

Nogypubn=

a4



Sustainabllity
is at the core of
what we do



Sustainability

Our commitment is based on four pillars:

Lower-impact textile fibres

In 2026 100% of styles contain lower-impact textile fibers.

We have achieved that 65% of the textile fibres we use are of
lower impact, with the goal of reaching 100% by 2030.

Phasing out single-use plastics

From all our packaging.

We only use plastic when it's absolutely necessary, and it's always
100% recycled.

Traceability & transparency

We ensure that the factories, suppliers and materials we use
comply with the required standards and respect human rights.

Climate commitment

Effective carbon footprint reduction:

2022 62%
2023 64%

2024 64%

Objectives:

2025 25%
Setin 2020
2030 45% /

Set in 2021 and
surpassed within the
same year.

2026 65% V'
New goal set in 2022

2050
Carbon neutral

*The percentages of carbon footprint reduction are
calculated based on the 2019 indicator.

[.ove the world

Since 2019, our commitment to increasing the use of
fibres with a lower impact compared to conventional
fibres has been clear in every collection. Thanks to the
involvement of all departments, we continue to work
to improve these figures, with the goal of reaching
100% of pieces by 2026.

2%

2019

55% 80%

2022

90%

100%
2024 2026 2020
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Find us online

G J lin] £

@desigual
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